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Best Western Unveils Exciting New Hotel in Tokyo

Best WesternÂ® Hotels & Resorts will soon offer travelers to Tokyo another exciting place to
stay, with the opening of Best Western Tokyo Nishikasai Grande on April 1, 2017.

Phoenix/Arizona March 28, 2017. Best Westernreg; Hotels & Resorts will soon offer travelers to Tokyo

another exciting place to stay, with the opening of Best Western Tokyo Nishikasai Grande on April 1, 2017.

Nestled between Tokyo Disneyland and the central districts of Marunouchi and Ginza, Best Western Tokyo

Nishikasai Grande is perfectly positioned for both business and leisure travelers, and its array of state-of-the-

art amenities will make every stay a pleasure. The hotel’s 105 rooms - all of which are non-smoking - come in

a range of configurations for all types of guest. These include triple rooms, allowing families visiting Tokyo

Disneyland to stay together before they catch the complimentary shuttle bus to the theme park’s main

entrance.

span>All rooms also feature international power sockets, USB ports, flat-screen TVs and free Wi-Fi, allowing

business travelers to stay connected and leisure visitors to keep in touch with home, including those all-

important social media updates.&nbspCorporate guests can use the 24-hour business center, and all guests

will enjoy the exquisite Japanese and international cuisines served at the hotel’s restaurant, which is open for

breakfast, lunch and dinner.

And visitors wishing to explore the local area will discover a shopping mall and many local restaurants, some of

them open 24 hours. Traveling to and from airport is easy too, with buses and trains connecting swiftly to

Narita International Airport. “Japan is one of Best Western’s most important markets, and we are delighted to

offer guests yet another excellent hotel in the vibrant capital city, Tokyo,” said Olivier Berrivin, Best

Western’s Managing Director of International Operations - Asia.

“With international visitor arrivals to Japan expected to soar to 40 million by the end of the decade, and Tokyo

hosting the 2019 Rugby World Cup and 2020 Summer Olympics, the country is on the verge of an

unprecedented tourism boom.” 

“With its ideal location on the doorstep of Tokyo’s key business and leisure destinations, including Tokyo

Disneyland, we are confident that Best Western Tokyo Nishikasai Grande will attract many different types of

guest, both from within Japan and across the world. I look forward to welcoming the first guests to this exciting

hotel on April 1st,” Olivier added. 

Best Western Tokyo Nishikasai Grande becomes the company’s third hotel in the Japanese capital city, joining

Best Western Rembrandt Hotel Tokyo Machida and Best Western Tokyo Nishikasai, which is located just five

minutes away from the new hotel. Nationwide, Best Western’s Japanese portfolio now extends to 13 hotels

covering key destinations such as Tokyo, Osaka, Nagoya, Yokohama and Okinawa.

For more information or reservation, please visit www.bestwesternasia.com

# # #

About Best Western® Hotels & Resorts:

Best Western Hotels & Resorts headquartered in Phoenix, Arizona, is a privately held hotel brand with a global

network of 4,200* hotels in more than 100* countries and territories worldwide. Best Western offers seven hotel

brands to suit the needs of developers and guests in every market: Best Western®, Best Western Plus®, Best

Western Premier®, Executive Residency by Best Western®, VÄ«b®, BW Premier Collection® and GL .

Now celebrating more than 70 years of hospitality, Best Western provides its hoteliers with global operational,

sales and marketing support, and award-winning online and mobile booking capabilities. Best Western
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continues to set industry records regarding awards and accolades, including nearly sixty percent of the brand’s

North American hotels earning a TripAdvisor® Certificate of Excellence award in 2016, Business Travel

News® ranking Best Western Plus and Best Western in the top three upper-mid-price and mid-price hotel

brands for three years in a row, and Best Western receiving five consecutive Dynatrace® Best of the Web gold

awards for best hotel website. Best Western has also won eight AAA®/CAA® Lodging Partner of the Year

awards, recognizing the brand’s commitment to providing exceptional service and great value to AAA’s 56

million members in the U.S. and Canada. Nearly 30 million travelers are members of the brand’s award-

winning loyalty program Best Western Rewards®, one of the few programs in which members earn points that

never expire and can be redeemed at any Best Western hotel worldwide. Best Western’s partnerships with

AAA/CAA and Harley-Davidson® provide travelers with exciting ways to interact with the brand. Through its

partnership with Google® Street View, Best Western is the first major company of its size and scale to launch a

virtual reality experience for customers, setting a new industry standard and reinventing how guests view

hotels.

Numbers are approximate, may fluctuate, and include hotels currently in the development pipeline.
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