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WorldHotels Welcomes the Grand Tuscany Hotel to its Portfolio

The Houston resort-style hotel joins WorldHotels Distinctive Collection.

 
Houston / Phoenix, USA / Eschborn, Germany, January 25, 2021. A new hotel for BWH Hotel Group in the

USA: The Grand Tuscany Hotel in Houston, Texas has joined the portfolio of individual and independent

hotels. The recently renovated upscale resort-style hotel is now part of the WorldHotels Distinctive Collection.

 
“It is a pleasure to welcome the Grand Tuscany Hotel into the WorldHotels Collection,” said David Kong,

Global President and Chief Executive Officer, WorldHotels. “This beautiful hotel is a great addition to our

existing portfolio, offering guests a sophisticated and unique travel experience.”

 

Excellence and Comfort Throughout the Hotel

The Grand Tuscany Hotel features 280 spacious guestrooms which perfectly combine modern design with

luxurious amenities to deliver a stylish and comfortable stay. Guests looking for a more indulgent experience

can stay in one of the hotel’s suite options – the Media Suite and Designer Suite. Media Suites are two-room

home theater suites featuring wall-sized LED screens and move theater recliners. Located on the Presidential

Floor, Designer Suites are comprised of three units offering captivating views of Houston and boasting

luxurious designer décor and amenities. 

Guests can relax in the hotel’s one-of-a-kind Island Oasis which includes a 350-foot roaring lazy river, a resort-

style pool, and private poolside cabanas with 50-inch LED TVs and seating for 10. The hotel features four

onsite dining options including the Brasserie Restaurant, the Barista Café, Audrey Wine Room, and private-

dining option Audrey II. With 30,000 square feet of meeting and event space and onsite catering, the hotel is

the ideal location for conferences, galas, weddings, and celebrations. Located just 5 minutes from the Houston

Galleria-Uptown, and 10 minutes from downtown Houston and Memorial City Centre, the Grand Tuscany Hotel

offers convenience for business and leisure travelers alike.

 
All Benefits of a Global Hotel Cooperation

“It is an honor to join the WorldHotels Distinctive Collection,” comments Syed Hasan, Managing Director of the

Grand Tuscany Hotel, who is the visionary behind the hotel's unique design. “WorldHotels has represented the

gold standard in global hospitality for decades, making this an ideal partnership for our hotel. Surpassing

greatness in hospitality is what we intend to do, as we will offer an experience like no other and we believe the

power of WorldHotels will elevate our offerings to travelers.”

“The Grand Tuscany Hotel is a wonderful addition to the WorldHotels portfolio,” adds Gregory Habeeb,

President, North America, WorldHotels. “This hotel delivers an experience unlike any other, offering Houston

residents and city travelers a truly unique hotel stay, complete with dining options and upscale amenities. We

are confident that WorldHotels guests will enjoy all that this property has to offer.”

In joining WorldHotels, the Grand Tuscany Hotel is now part of the loyalty program, WorldHotels RewardsSM

(WHR). The third largest hotel loyalty program in the world, WHR offers guests exclusive access and privileges

with member-only o ers such as room upgrades and more. Guests at the Grand Tuscany Hotel can take

advantage of WorldHotels’ “Let’s Get Away Together” campaign, offering travelers a discount of 15% or more

on all two-night stays through February 28, 2021. The exclusive offer includes complimentary breakfast, and

guests who are part of WHR will also be eligible to earn points for their stay.
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The following press picture is available for download:

Caption: WorldHotels Collection welcomes The Grand Tuscany Hotel in Houston, Texas, to its portfolio.
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About WorldHotels Collection

Newly relaunched, the WorldHotels™ Collection delivers proven soft brand solutions for a curated global offering of over

300 of the finest independent hotels and resorts. Founded by hoteliers dedicated to the art of hospitality, only

WorldHotels curates the best independent properties around the globe, each reflective of the locale by offering intuitive

service, and a refined sense of character. WorldHotels’ proprietary ‘Start With Why’ philosophy helps each hotel identify

their unique set of assets that distinguish and elevate their guest experience and revenue generation performance from

the competition. Geared to both business and leisure travellers, the WorldHotels Collection is classified into four tiers

allowing guests to select the offering that meets their needs: WorldHotels Luxury, WorldHotels Elite, WorldHotels

Distinctive and WorldHotels Crafted Collection.

Further information: www.worldhotels.com.

 

About BWH Hotel GroupSM:

The BWH Hotel GroupSM is an international hotel group headquartered in Phoenix, Arizona, and the umbrella brand for

the three global brand families including Best Western Hotels & Resorts, WorldHotels Collection and SureStay Hotel

Group with a global network of approximately 4,700 independent hotels in over 100 countries and territories worldwide.*

BWH Hotel Group offers a total of 18 hotel brands worldwide that suit the needs of hotel developers and guests in every

market: Best Western®, Best Western Plus®,  Best Western Premier®, Executive Residency by Best Western®,  V

Ä«b®, GL , Aiden®, Sadie®, BW Premier Collection® and BW Signature Collection® as well as WorldHotels®

Luxury, WorldHotels Elite, WorldHotels Distinctive and WorldHotels Crafted. SureStay®, SureStay Plus®, SureStay

Collection® and SureStay StudioSM complete the group's brand portfolio.**  BWH Hotel GroupSM offers hoteliers

operational services, sales and marketing support, multiple award-winning online and mobile booking options as well as

the customer loyalty programs Best Western Rewards® and WorldHotels RewardsSM with more than 40 million

members.

 

BWH Hotel GroupSM Central Europe GmbH, formerly Best Western Hotels Central Europe GmbH, based in Eschborn,

supports a total of around 300 hotels in ten countries, including Germany, Croatia, Liechtenstein, Luxembourg, Austria,

Slovakia, Slovenia, Switzerland, the Czech Republic and Hungary.

Further information: www.bwhhotelgroup.de and www.bestwestern.de.

* Numbers are approximate, may fluctuate, and include hotels currently in the development pipeline.

** All Best Western, WorldHotels and SureStay branded hotels are independently owned and operated. In Europe,

SureStay Hotels are managed with the brand Sure Hotels.

 

Further information and press contact:

BWH Hotel Group Central Europe GmbH

Austria | Croatia | Czech Republic | Germany | Hungary | Liechtenstein | Luxemburg | Slovakia | Slovenia | Switzerland
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Anke Cimbal, Head of Corporate Communications

Sophie Elise Pauly, PR Manager, Corporate Communications

Frankfurter Strasse 10-14, 65760 Eschborn, Germany

Tel. +49 (61 96) 47 24 -301

E-Mail: presse@bwhhotelgroup.de

Internet: www.bestwestern.de  www.bwhhotelgroup.de www.worldhotels.com
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